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[bookmark: _GoBack]The primary reason why organizations seek opportunities in innovation is to come up with new products and efficient services. For organizations to win the market they should be creative and open for new and better ideas (Drucker, 2014). Technological innovation spur new products and generate a market product that has large and massive acceptability. If an organization becomes the first to introduce a product in the market, it has an advantage of winning new customers as they believe that the product is more genuine when compared to other competitors. The second reason is that an organization can come up with the best products that will make a replacement of the existing ones and therefore, generate more profits (Drucker, 2014). Replacement of existing products with new ones helps in standardization in the supply chain and boost the profitability of the organization.
The third reason is that innovation helps organizations to maximize their operational efficiency. Maximization of operational efficiency for organizations helps in minimizing wastes and improving the business processes that could increase productivity (Drucker, 2014). The fourth reason is that organizations seek opportunities towards innovation for the sake of staying relevant and keeping up with times. For example, designs and models of mobile phones  have to be updated so that they do not lose relevancy in the market. If an organization depends on communication through landlines and post office, then consumers would consider the business to be outdated (Drucker, 2014). Organizations have mobile-friendly websites that make access to friendly sites are likely to be liked by consumers. Therefore, an organization will uphold a positive reputation; consequently, the organization will present itself to its customers.
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